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ot window shoppers who walk by

Muin Street’s Mountain Body Cosmes-

ic Deli & Spa end up inside, drawn by
their senses, as though the place sold fresh
caramiels or hand-dipped chocolates. It'sa
strange draw for a store thar dossn't actually
sell anything edible. but the way Mountain
Body products are displayed, you have w
remind yourself not v taste the merchandise

Colorful handmade soaps, for example, are

cut into round cheese-like Blocks and come in
slices wrapped in deli PapeT. A salad bar-like
station offers fresh masques and serubs on jce
accompanied by “ro-go” containers. Body buz-

ters come shaped in pats

Many shoppers are delighted o discaver
thar the wholesome, delicious Mountain Pody
image marches many of the realities of the
company's line of products, Start with the fact
that the company comes from a motherdaugh:
et collaboration. Diane Fisher and Mylene
O'Neal opened the store in 1996, with the
idea of creating a spa (the store continues o
offer treatments such as massages, wraps and
facials) and a reeail outlet for high-end body
prodhuces, Bur after nine months in business,
OMeal says the featured product line from
Aspen, G ledn't refill Mountain
Body’s orders fast enowgh 1o keep up with busi-
nesa, The two women decided 1o stam making

omado ¢

their own products to sell in the store.
: ¢ realized that natural skin care was a
niche thar wasn't being filled in Park

al says. “We've made our
own product line ever since then.” The move
o manudfacturing created the business thar
exists today, which opemtes with the Deli &
Spa as a “flagship” store for the line

The Fisher and ONeal team consulted with
chemistx and botanists and initial products
were bomn. “Bur for the most parr, we just used
foodds,™ explains O'Neal. *We actually use fresh
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fruits in our produces, like fresh sorawberry
chiumks as well as fresh-pressed frude rind odl.”
The all-natrml ingredient list includes dhea
and cocca butter, sugar, sea salt, essential oil
vegetable extracts, cocoa and honey. M
tain Body's products are preservative- and
additive-free, one of the reasons the line has

-

gromn exponentially
unsdreds of spas and salons arcand the
world have added Mountain Body prod-
ucts bo their offerings, which prompaed
the compamy to move its manufacturing opera-
uioms o a larger faciliy. The production facils
in Kamas offers Mountain Body 3,600 square
feet of production space, a much-needed
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chamge from the old TO0-square-foor plant
The factory is more organized than ever before
and production is up, reports Fisher. The new
space has helped Mountain Body saristy whole-
sale opders from the Elizabeth Aorden Bed Door
Salons, the MOM Grand Hotel & Casing,
Tremsure [sland Hotel & Casine and Mandara
Spas. “We have a particular standard for who
sells our produce line,” says O'Meal. “You

wouldn'r just find w anywhere.”

The Main Street spa and shop allows Moun-
takm Body vo rest new inems and fleld customer
responses before adding produces vo its whole-
sale catalog. And, the store serves as an allur-
ing, vibrani, 1'r.|.3.;r.|n|: advertisement. Bocause
of our flagship store, the visitors who come to
Park City from all over the world help spread

the word abour our produces,” Fisher says.
What could be sweeter! o8

Moumnitain Body is locaved ar 608 Main
Srrect. 6559342,

Liscy Barningham is a Salr Lake Ciey-based
Jreelance wniter, who, i the process of
this story, became addicred o Moundam Body's
[vender mnd wmpering ssgar scrub.
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